Nudging Georgians towards
Healthier Food Choices wnile
Supportmg Local Economies
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Rachael Kane
Community Qutreach Coordinator
Georgia Senior Hunger Summit
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Senior Hunger & SNAP

» 6 7% of food stamp recipients are elderly, children or disabled persons
»In 2012 more than 15 million veterans used food stamps (7% )

» Health of food insecure seniors

» Stigma around SNAP use

» SNAP amounts for seniors

» Soclal Connection
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GEORGIA®

e 501c3 non-profit organization
e Founded in 2009

wRlRoHs pood N« First statewide network partner of
$°§I e Fivin: G AT, S Wholesome Wave national
RIETS B organization
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Wholesorme Wave Georgia strives to increase

access to fresh, healthy, locally grown food for all

Georgans

e Double Dollars Program
e Huit and Vegetable Prescription Program

* Projectsintransportation, summer meals and
senior vouchers

e« SNAPErollment
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HOW IT WORKS
. 1. Bring your Georgia EBT Card to

@ | the information booth at a WWG
. «. Farmers Market.

_ 2. Market staff will swipe your card for
W the amount you choose and double that

amount in market tokens (up to $50).

y e 3. Spend your tokens on fresh food at
: the market!

www.wholesomewavegeorgia.org * info@wholesomewavegeorgia.org

Double Dollars Program

* Increases access and affordability of fresh,
healthy, local foods

Doubles the value of SNAP benefits up to $50
per person, per Visit

45 producer only farmers markets, farm
stands, CSAprograms, mobile markets across

the state




TTYTFJ:IRg Couble Dollars Program-
ot FARM FRESH

HOW IT WORKS
1. Contact a participating WWG farm
for farm share membership details and to

| '_ sign up.

23y« 2. Swipe your EBT card at the beginning
' of the month for half the value of a farm

share membership.

3. Pick up a box of seasonal, fresh veggies
— from your farmer every week. Size of the box
- and price varies depending on the farm.

www.wholesomewavegeorgia.org * info@wholesomewavegeorgia.org




3 PARTNERS TOTAL %{] I'I-.IJARTN ERS

THE ATLANTA-AREA 34 PARTNERS,
17 ATLANTA-AREA

HEALTHY FOOD INCENTIVES
PROGRAM GROWTH 2009-2016

50 PARTNERS TOTAL
24 IN THE ATLANTA-AREA

www.wholesomawavegeorgia.org
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VWHY Double Dollars?

Since beginning to double their SNAP dollars at farmers’
markets:

- 73% have tried a new or unfamiliar fruit or vegetable
- 35% have increased their fruit consumption

- 39% have increased their vegetable consumption

The average reported servings of
vegetables a day for program
participants was 3.1

2.4 servings/day 3.1 servings/day

2.1 servings/day 2.7 servings/day




Barriers to Double Daollars

Increasing Participarion
ar your Farmers’ Markef

: Community Market Exclusivity
Transportation Awareness

Limifed mobilirly and
far distances fo ED:'

markers

== Common obstacles that prevent SNAP recipienfs from buying
8 produce af farmers' markels
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DOUBLE FOODSTAMPS

$1=$2

AT FARMERS MARKET

= @
Ride the
Fresh Food Bus

Saturdays: from August 15th through Dec 19th

YOUR RIDE TO THE ATHENS FARMERS MARKET, WHERE
YOU CAN FIND THE FRESHEST, TASTIEST FOOD [N TOWN!

Leaving from the Muiti-Modal Center starting at 8:30am FRESH FOOD BUS SCHEDULE
and then once per howr for 3 more houwrs, the Fresh.

837 37 1937 1137

Food Bus connects you to the Athens Farmers Market Suilding S BIS %5 1®15 1145
mll'imudmrmnm.untmmﬁle:v Ly bl 823 %23 1833 1623
mesiﬁﬂlm'ﬁﬂhmﬂk Huiki-Hodal Canar B30 %30 0030 1030

Multi Modal Ceiter and then hog on the Fresh Food Bus 22l Ml (H5C)

0 gt s Ehe: ket R i et T Athaea Furmners Murkat | 045 845 1045 1150
at B:45am and nun once per hour for 3 more howrs Russoll Hall (HSC) BAT 94T 10T 1152
i " Pluiki-Modal Cangar B55 %55 1055 1200

Tt Student Conir 01 IG0F 1RO 1106

Building 5 ®H0 &G 10 RIS
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Rlot Programs: Summer Meals

whole e
\Wwave



Rlot Programs: WICand Senior HVINP Vouchers

- e Accep!
amers Market Checks!




WIC& Senior AMINP Voucher Program

Senior AVINP:
»4 Metro Atlanta partner markets D
> Crosssector collaboration » Metro ATLUrban Farm,

» _ Adderson’s Fesh Produce
» Nutrition education and cooking
classes » OGwinnett & Dougherty Counties
> Transportation 2017

» Lasting connections and social
support



Huit and \,égetable Prescrlptlon (FVRX) Programe

The Fuit and Veegetable Prescription (FVRX) Program helps doctors
provide families with innovative fruit and vegetable prescriptions
that can be spent at on local, fresh, healthy foods.




Patient is
enrolled in
F\VRx at
thair clincal
carp site

4)

How it Works

FVRx prescription is equal to $1/day
for each participant and household
member; @.9. a family of 4 would
receive $14-28 poer week.




WHEN & WHERE P\VRX .7 R

HARRISBURG

L Good Samaritan

ml- Health Center




WHY PVRx.? Triple Impact

IMPACT OUTPUT

130 patients
! Heathcare \ -
Providers | Impacted

l
\ /
7 \ (men/women with

i chronic iliness)
Patients & Communities, Food
— Families — Systems & .Local -
e Over $18,000 in PVRx

~ . / prescriptions spent
I Retailers & \'

Farmers




WHY F/RX: 7

» Blood Pressure: Average blood pressure dropped from
hypertensive or prehypertensiveto normal for all

participants

* Fuit & Veegetable Consumption: 1.2 more servings on
average of fruits and vegetables consumed daily

» Overall Health and Wellbeing: 100% of participants had
significant improvements in their physical healthrelated
wellbeing

*Shopping at Farmers Markets: 100% of participants
reported shopping at the farmers market at least 2-3
times/ month and being more likely to shop at afarmers
market inthe future as aresult of the FVRx program ""‘@f“ fo
“iwave

*Results over a 6 month implementation period from 2015



R/Rx Planning
Process

» Closed currently unless able to
provide own funding

» Training in November

- q PROGRAM PLANNING
Funding secured 1 Cammunity partnerships l Program sites l Leadership support

identified confirmed and approvals secured

— PROGRAM DESIGN

-l IRB proposal 1 Frogram -l Ewvalueaticn l- Cinical and 1 Froogram resources,
submitted and tEams plam redemption protocols sooks, and communication
approved identified developed designed rmaterials developed

-j'=r”;/j-J—| TRAINING

J' Clinical and retail teams trained 1 Implementation resources and supplies distributed

% IMPLEMENTATION
+ Press release posted on 1 Farticipant recruitrmeent l Fre-surveys 1 Prescripticn
social media and distributed and enrallment initiated of participants redemption
o news cutlets condwcted begins
Farticipamnt l Farticipant visits 1 Prescription redemption 1 Site wisits are held at the
enrollment doses continue continues clinical and retail sites
# Participant visits =nd l Post-surveys of

patients conchected

i — EVALUATION

-l Data s reviewed * Frogram parner debrief and l Results ane shared with
and analyzed lezsons l=arned meesting held partners and the pablic




You will have.ten
times asimany
conversations at a
farmers market than
at a grocery store.
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DIRECT PROJECT LARGE FUNDERS
SERVICE PARTNERS NETWORKERS Funders of specific

Collaborate on certain Large players in the field S
Fls:ﬁ(ﬁ:[aliﬂinE 51(13 project or pilot that may have partnered organization as a whole
materials for thgern program to address with on projects in the past
to promote barriers

PARTNERSHIP TRAININGS + PARTNER APPRECIATION



HOWCan You Help?

Awareness of DVCP

>Be a WWGadvocate! Share
flyers/posters in local
offices and throughout
programs related to seniors

>Shop at your local farmers
markets and farms and
showsupport!

> Markets & Farms-Become a
VWWG Partner!

>Encourage farmers markets
In your area to partner with

VWWGand support them 47.50 % learned about
through the process! the DVCP through word
of mouth

wwwwholesomewavegeorqia.org/ find-a4market



http://www.wholesomewavegeorgia.org/find-a-market

Misioning Exercise




THANK YOU!

Contact us:

Rachael Kane
Community Qutreach Coordinator

Rachael@wholesomewavegeorgia.org
4702106283

LIKE Wholesome Wave Georgia on

facebook

FOLLOW @WholesomeWaveGAoON



mailto:Rachael@wholesomewavegeorgia.org

Bdtra: HQNdoesw'\?Vég;e fund its programs?

8% INDIVIDUALS

1 i"' ‘ﬂ’u
PARTNER MARKET

(CONTRIBUTIONS

SAVE THE DATE FOR
WHOLESOME WAVE GEORGIA’S

6" Annual

SOU THERN

[:IIEFS

POTLUCK

HISTORIC FOURTH
WARD PARK,

I;OO—“:OO PM

Wholesome Wave Georgia's
First Annual
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